Why run Political Advertising on Cable TV?
 
Cable Households Are More Likely To Vote.
In the last 12 months, cable subscribers voted 14% more often than non-cable subscribers in federal, state and local elections.

 

Cable Households Are More Politically Active Than Non-Cable Households.
Cable subscribers are 28% more likely to work for a political party or candidate than non-cable subscribers.

 

Cable Households Take Part In Fundraising Events More Than Non-Cable Households.
Cable subscribers are 36% more likely than non-cable subscribers to be fundraisers.

 

Cable Households Express Their Opinions And Take Action More Often.
Cable subscribers visited elected officials 43% more often than non-cable subscribers in the past 12 months.

 

Cable Targets Specific Constituencies.
The selectivity of cable programming allows you to tailor the most favorable audience environment for your voter message.

 

Cable Viewers Watch TV Differently.
The candidate or political party not using cable is not delivering its message to the politically motivated, responsive cable audience.  Cable viewers tend to watch less broadcast TV and are drawn to the programming available to them only on cable.

 

Cable Advertising Is Cost Efficient.
The costs associated with broadcast television advertising are out of reach for many candidates.  Cable’s low cost and greater frequency of exposure allow your message to be seen efficiently and effectively throughout the day, including primetime.

 

Source: Cable Television Advertising Bureau.

